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What Shapes Satisfaction and Dissatisfaction
in U.S. Korean Restaurants?
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Park, E., & Kim, S.-B. (2025). Glocalization and the Korean Wave: How Online Reviews Reflect Customer
Satisfaction in U.S. Korean Restaurants. SAGE Open. (Published October 20, 2025)

FULL ARTICLE
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T2 Billing and Senvice Issues
T31 Kitchen Operations
T1 General Restaurant Senvice
T18 Seating and Wait Times
T38 Emironmental Comfort
T34 Price and Value Perception
TS Grilled Meats and Cooking
T25 Asian Sauces and Flavors
T30 Asian Market and Shopping
T40 Efficient Senvice and Dining
T33 Asian Fusion Noodle Dishes
T19 Healthy Bowis and Choices
T8 Asian Noodle Dishes
T3 Japanese Sushi and Rolls
T27 Fresh Seafood Options
T23 Traditional Korean Soups
T29 Vegetarian Asian Dishes
T21 Savory Dishes and Textures
T37 Korean Bibimbap Varieties
T36 Korean and Asian Favorites
T6 Korean BBQ Experience
T20 Mexican-Inspired Street Food
T11Korean Tofu and Stew Dishes
T12 Snacks and Fast Foods
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T28 Cold Korean Dishes
T9 Rich and Comforting Broths
T26 Seafood Spedcialties
T22 Korean Fusion Foods
T14 Lunch Specials and Portions
T7 Bar and Late-Night Drinks
T10 Crispy and Fried Foods
T35 Korean BBQ and Hotpot Buffet
T32 Dining Ambiance and Music
T15 Authentic Korean Cuisine
T17 Parking and Accessibility
T24 Korean BBQ and Wraps
T16 Spicy Food Options
T4 Drive-Thru and Outdoor Seating
T13 Desserts and Sweet Treats
T39 Cleanliness and Staff Service
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