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How Much Does Hallyu Interest Explain
Korean Restaurant Growth in the U.S.?
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02 RESEARCH DESIGN
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IMPLICATIONS
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Park, E. O., Lee, M., & Kim, S.-B. (2026). Do you want to visit and eat where BTS and Blackpink did? Hallyu
influence index and geospatial big data insights on Korean restaurants in the USA. Journal of Hospitality
and Tourism Technology.

FULL ARTICLE

https://doi.org/10.1108/JHTT-04-2025-0347
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